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Business Responsibility Report Annexure 6

Colgate-Palmolive (India) Limited (‘Colgate’ / ‘Company’) maintains the highest ethical standards in every aspect of its
business practices. Maintaining the Company’s reputation and nurturing the trust that our consumers and trade partners
place in us is of utmost importance. Every year, Colgate invests a considerable amount of time and resources in training
employees on the Code of Conduct, Ethics and Compliance and Sustainability, in order to uphold our values. While this
is the responsibility of Colgate’s employees, it is also strictly applicable to Colgate’s suppliers, distributors, clearing and
forwarding agents, vendors and other third party associates, as a pre-condition to doing business with Colgate.

Section A: General Information about the Company

Corporate Identity Number (CIN) of the Company

L24200MH1937PLCO02700

2. Name of the Company Colgate-Palmolive (India) Limited

Registered address Colgate Research Centre, Main Street, Hiranandani Gardens, Powai,

Mumbai - 400 076, Maharashtra, India

4. Website www.colgatepalmolive.co.in
5. E-mailID investors_grievance@colpal.com
6. Financial Year reported April 1, 2020 - March 31, 2021
7. Sector(s) that the Company is engaged in The Company’s business segment is “Personal Care” (including Oral Care).

(industrial activity code-wise)
8.  List three key products/services that the Company i. Toothpaste

manufactures/provides (as in the Balance Sheet): ii. Toothbrush

iii. Mouthwash

9.  Total number of locations where business activity

is undertaken by the Company

(i) Number of International Locations -None

(i) Number of National Locations - 8 (Factories, Head Office & Branches)
10. Markets served by the Company - Local / State / All

National / International

Section B: Financial Details of the Company
(" In Lakhs)

1. Paid up Capital (*) 27,20
2. Total Turnover (7) 481,048
3. Total profit after taxes (7) 103,539
4.  Total Spending on Corporate Social Responsibility 2%

(CSR) as percentage of profit after tax (%)
5. List of activities in which expenditure in 4 above has been Kindly refer the Annual CSR Report under Annexure 2 to the

incurred

Report of the Directors
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Section C: Other Details
Does the Company have any Subsidiary Company/Companies?

- The Company does not have any Subsidiary.

2. Do the Subsidiary Company / Companies participate in the BR Initiatives of the Parent Company?

If Yes, then indicate the number of such Subsidiary Company(s).

- Notapplicable.

3. Do any other entity / entities (e.g. suppliers, distributors etc.) that the Company does business with participate in the
BR initiatives of the Company? If Yes, then indicate the percentage of such entity / entities? [Less than 30%, 30-60%,
More than 60%)]

- Yes, the Company shares its ethical business practices, Third Party Code of Conduct and Global Anti-Bribery
Policy with its contract manufacturers, warehouse agents, suppliers and other third parties associated with
the Company.

Section D: BR Information

1. Details of Director/Directors responsible for Business Responsibility
a) Details of the Director/ BR Head responsible for implementation of the BR policy/policies

Sr. Particulars Details

No.

1. Name Mr. Ram Raghavan

2. DIN Number (if applicable) 08511606

3.  Designation Managing Director

4.  Telephone number 022 - 6709 5050

5. e-maillD investors_grievance@colpal.com

2. Principle-wise (as per NVGs) BR Policy / policies (Reply in Y/N)

Principle 1: Businesses should conduct and govern themselves with Ethics, Transparency and Accountability.

Principle2:  Businesses should provide goods and services that are safe and contribute to sustainability throughout
their life cycle.

Principle3:  Businesses should promote the well-being of all employees.

Principle4:  Businesses should respect the interests of, and be responsive towards all stakeholders, especially those
who are disadvantaged, vulnerable and marginalized.

Principle 5: Businesses should respect and promote human rights.
Principle 6:  Businesses should respect, protect and make efforts to restore the environment.
Principle 7: Businesses, when engaged in influencing public and regulatory policy, should do so in a

responsible manner.
Principle8:  Businesses should supportinclusive growth and equitable development.

Principle9:  Businesses should engage with and provide value to their customers and consumers in a
responsible manner.

©)
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1. Do you have policy/policies for.... Y Y Y Y Y Y Y Y Y

2. Hasthe policy being formulated in consultation with the relevant Y Y Y Y Y Y Y Y
stakeholders?

3. Does the policy conform to any national / international standards? If Y Y Y Y Y Y Y Y Y
yes, specify? (50 words) #

4. Has the policy being approved by the Board? If yes, has it been Y Y Y Y Y Y Y Y Y
signed by MD / owner / CEO / appropriate Board Director? *

5. Does the Company have a specified committee of the Board / Y Y Y Y Y Y Y Y Y
Director /Official to oversee the implementation of the policy?

6. Indicate the link for the policy to be viewed online? # # # # # # # # #
Has the policy been formally communicated to all relevant Y Y Y Y Y Y Y Y Y
internal and external stakeholders?

8. Does the Company have in-house structure toimplementthe Y Y Y Y Y Y Y Y Y
policy / policies?

9. Does the Company have a grievance redressal mechanism related Y Y Y Y Y Y Y Y Y
to the policy / policies to address stakeholders’ grievances related to
the policy / policies?

10. Has the Company carried out independent audit / evaluation of the Y N N N N N Y N Y
working of this policy by an internal or external agency?

# https://www.colgatepalmolive.com/en-us/core-values/code-of-conduct

* Colgate has a globally applicable Code of Conduct Policy.

2a. If answer to S. No. 1against any principle, is ‘No’, please explain why:

:lrc.) Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

1. The Company has not understood the principles - - - - - - - - -

2. The Company is not at a stage where it finds itself in a position to - - - - - - - - -
formulate and implement the policies on specified principles

3. The Company does not have financial or manpower resources - - - - - - - - -
available for the task

4. Itis planned to be done within the next 6 months - - - - - - - - -

5. Itis planned to be done within the next 1year - - - - - - - - -

Any other reason (please specify)




3.

Governance related to BR

Indicate the frequency with which the Board of Directors,
Committee of the Board or CEO meets to assess the BR
performance of the Company. Within 3 months, 3-6
months, Annually, More than 1year:

- The Board/Committee reviews the BR performance at
least once in a year. Also the Audit Committee of the
Company assesses the BR performance on a quarterly
basis.

Does the Company publish a BR or a Sustainability
Report? What is the hyperlink for viewing this report?
How frequently it is published?

- The Company publishes the ‘information on sustainability’
in the Board’s Report which forms a part of the Annual
Report of the Company. The hyperlink to view the Annual
Report is as below: http://www.colgateinvestors.co.in/
annual-report

Section E: Principle-wise performance

Principle 1: Businesses should conduct and
govern themselves with Ethics, Transparency and
Accountability.

1.

Does the policy relating to ethics, bribery and
corruption cover only the Company? Yes / No. Does
it extend to the Group / Joint Ventures / Suppliers /
Contractors / NGOs / Others?

Yes, Colgate is committed to dealing legally and
ethically in all aspects of business dealings. Colgate’s
goal is to ensure that Colgate People and the third
parties with whom we work reflect the same high
ethical standards and demonstrate a commitment
to compliance with all applicable laws. Colgate’s
reputation depends on the conduct of its employees
as well as the conduct of its third parties.

Colgate has a stringent Anti-Bribery Policy viz. Global
Anti-Bribery Policy that recognizes the local anti-
bribery laws of the country in which we do business as
well as the US Foreign Corrupt Practices Act which has
extra-territorial jurisdiction. The Company rigorously
follows the Policy in true letter and spirit without any
deviation and expects all of its third party partners to
comply with the Global Anti-Bribery Policy as a strict
mandate.

Colgate People as well as all third party partners acting
on behalf of Colgate or in connection with Colgate
business are strictly required to follow the Colgate
Global Anti- Bribery Policy in letter and spirit without
any deviation. For this purpose, Colgate employees are
provided online training on the Policy, its expectations
and reporting mechanism on an annual basis. They
are also informed on the importance of monitoring its

Statutory Reports

Financial Statements @
I

Corporate Overview

third party/ies engaged on behalf of Colgate from time
to time.

In addition to prohibiting bribery of government
officials, Colgate also recognizes the importance of
sensitizing its employees and third parties against
commercial bribery and strictly prohibits from
engaging in bribery of private parties.

Colgate hasarobust Anti-Bribery Due Diligence process
for its Vendors, Suppliers and other stakeholders
dealing with the Government or statutory authorities
on behalf of the Company, in accordance with its
Global Anti-Bribery Policy. Colgate has a zero tolerance
for any breach of its Policy.

2. How many stakeholder complaints have been
received in the past Financial Year and what
percentage was satisfactorily resolved by the
management?

The Company received 10 (ten) code of conduct
complaints during the Financial Year 2020-21 out of
which 8 (eight) were duly investigated and appropriate
actionwastaken and 2 (two) were under investigation.
The numbers of complaints under POSH Act and
before the Consumer Dispute Redressal Forums are
provided in further sections of this report.

Principle 2: Businesses should provide goods and
services that are safe and contribute to sustainability
throughout their life cycle.

1. List up to 3 of your products or services whose
design has incorporated social or environmental
concerns, risks and / or opportunities.

Colgate is committed to improving the sustainability
profile of its packaging, through regular evaluation
of materials and processes. For example, cartons
that have lower thickness contribute to improved
biodegradability and recyclability.

Most of the toothpaste cartons of the Company are
made of recycled paper board which can be further
recycled. Additionally, all shippers are made from
recycled paper and can be further recycled.

2. Foreachsuch product, provide the following details
in respect of resource use (energy, water, raw
material etc.) per unit of product (optional):

i.  Reduction during sourcing / production /
distribution achieved since the previous year
throughout the value chain?

We ensure sourcing raw material and packaging
material from the suppliers who are located close to
our manufacturing facilities. In most of the cases, we
source packaging material locally. The secondary and

ANNUAL REPORT 2020-21 G




cp COLGATE-PALMOLIVE (INDIA| LIMITED

tertiary packaging material has the potential of being
reused and recycled.

ii. Reduction during usage by consumers (energy,
water) has been achieved since the previous
year?

Our manufacturing plants all across India continue to
work on Save Water by engaging teams to identify,
quantify and implement pragmatic ideas and most
importantly inculcate the culture of saving water, all
the efforts have resulted in considerable savings of
water in our manufacturing locations.

At Colgate, we understand the importance of
availability of water for human development. Since
2013, Colgate has partnered with Water For People and
reached out to communities in West Bengal and Bihar
with a water program. Key objective of the program
is to focus on availability, accessibility and quality of
water. This goes aligned to the objectives of Jal Shakti
Abhiyan and Jal Jeevan Mission, which adds to the SDG
objective of universal and equitable access to safe and
affordable drinking water for all.

A collaborative and engaging approach to this
objective has been successfully executed to ensure
ownership and sustainability. At the community
level, Water For People India established Water User
Committees (WUCs) at each of the water points that
were constructed or rehabilitated. So far, 1639 WUC
members have been trained by Water for People and
their supporting partners or members, to effectively
operate and manage their communities’ water
systems. WUCs are empowered to ensure water
point functionality by strengthening its tie up with
Jalabandhus and Nirmal Bandhus - the network of
private, mobile mechanics who are skilled to operate
and maintain water points and are also linked with
local Governments through WUCs or NGO resources
on the ground. So far, 196 Jalbandhus and Nirmal
Bandhus are skilled which have about 50% of
women representation. A strong Water, Sanitation
and Hygiene (WASH) Program is running, which is
creating awareness and sensitization amongst the
younger generations for saving water, ensuring no
leakages and maintaining proper hygiene/ sanitation
in the schools. WASH program is supported by relevant
ICE material and through pictorial presentations. The
Water program in these locations have been able
to replenish 79,18,53,929.27 Litres of water for the
communities.

Keeping our commitment for Water, under our CSR
Program for India, in 2018, Colgate India expanded its
partnership to the tribal villages of Amravati district
in Maharashtra with Water For People India Trust.
The program aims to support projected cumulative
coverage to 36 villages. Work is in progress, due to
COVID-19 pandemic in 2020, reworking on the plan
is done and we aim to complete planned work by

FY 2022. The work gets executed by NGO partners
in collaborations and engagement with local
communities, local and district level government
authorities and stakeholders. Innovative solution
to water testing is executed through water quality
testing toolkits which are handy to test bacterial
contamination. Local youth and women are trained
to carry out these tests. So far the program has been
able to replenish 4,93,40,800 Litres of water. On
a daily basis travel hour drudgery is reduced by 2
hours to fetch water. The villages reached so far, have
water safety and security plans duly ratified by Gram
Panchayats. Details of Maharashtra program can be
found in Annual CSR Report - Annexure 2.

Continuing the efforts and focus to support
communities with water, Colgate India expanded its
efforts on Water Availability in partnership with NGO
Seva Mandir in tribal villages of Udaipur, Rajasthan.
Through a feasibility study, it was observed that Water
distressin thesevillageswas forcing villagers to migrate
as it was limiting their opportunity for agriculture and
other livelihood opportunities. Apart from farming /
agriculture and livestock livelihood opportunities,
there are not many sources of income generation in
these villages hence migration. Women and girlsin the
households have to travel to fetch drinking water and
water for cattle. To support these communities with
livelihood opportunities and availability of water, the
program was launched in 09 tribal villages of Udaipur,
Rajasthan. In a small time frame, the program has
helped replenish more than 3,00,00,000 Litres of
water. In the beginning of the program 50% farmers
were doing single crop farming and due to water
availability and relevantinterventions, 57% of farmers
started cultivating 2-3 crops, which helped to raise
theirincome by 22%.

During COVID pandemic, water augmentation
program could also engage a few migrant villagers
in anicut restoration activities thereby restoring their
livelihood and villagers especially women showed
aqility & took vegetable cropping for their own
consumption. Details of Udaipur program can be
found in Annual CSR Report - Annexure 2.

On this World Water Day, March 22, 2021, Colgate
India, launched “#EveryCupCounts”— a Save Water
campaign toremind everyoneto “turn off thetap” while
brushing teeth and aims to create awareness about the
importance of water conservation. #EveryCupCounts
urges people to take a pledge by clicking the link in
the bio on Colgate India’s Instagram/Facebook pages
and choose a cup of water over a flowing tap while
brushing your teeth in the morning and evening.
The aim is to save close to 200 million litres of water
by 2022 by encouraging people to make this small
habit change. All manufacturing facilities across
country facilitated save water ideas through various
initiatives like water treat hunt, engaging employees




& families for bringing inspiring save water stories &
ideas and also save water idea generation through
various projects

Intheyear 2013, Colgate begantoinclude a Save Water
message on packages around the world, supported by
a website Colgate-Palmolive that gives water-saving
tips and reminders for toothbrushing, handwashing,
dishwashing, and showering, and is available in ten
languages. In 2016, Colgate launched the Save Water
campaign globally with messaging around World
Water Day. Colgate’s Save Water campaign reached
over four billion people in 2018 with the “Turn Off the
Faucet” message.

In the past, Colgate India had launched a Save Water
Cause Campaignin partnership with leading organized
wholesaler Metro Cash & Carry across their stores in
India in the year 2018 & 2019. The objective of the
cause campaign was to collaborate with business
partners and sensitize consumers for saving water
through various social or print media platforms and
also to support the communities with sustainable
water solutions through the cause campaign funds.
We were able to provide piped water connections. As
a result of this campaign we were able to install piped
water connections, community water points, provision
for drinking water in school and water for sanitation,
positively impacting 140 children from Anganwadi
schools, 05 villages, 223 household beneficiaries
from one entire village, 530 lives have been positively
impacted. A collaborative & sustainable solution on
water has positively impacted lives of women and girls
specially.

Oneof theimportant Sustainability goals for our 2020-
2025 strategy forourmanufacturing plantsis to Reduce
Net Zero Water at manufacturing sites. Together the
plants have so far successfully replenished 97% of the
water being used, bringing us very close to the desired
outcome.

Does the Company have procedures in place for
sustainable sourcing (including transportation)?

Most of our plants are situated close to the suppliers
of raw material and packaging material suppliers,
thereby reducing transportation and carbon emission.

Has the Company taken any steps to procure goods
and services from local & small producers, including
communities surrounding their place of work? If
yes, what steps have been taken to improve their
capacity and capability of local and small vendors?

Colgate’s ‘Enhance Supplier Management’ program
helps suppliers to improve their quality, efficiencies,
productiveness and waste reduction through regular
audits, recommendations and an inspection process.
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Does the Company have a mechanism to recycle
products and waste? If yes, what is the percentage
of recycling of products and waste (separately as
<5%, 5-10%, >10%). Also, provide details thereof, in
about 50 words or so

Yes, all four manufacturing sites are TRUE Zero
waste Rating system from GBCI (Green Business
Certification Inc.) at the highest certification status
of “Platinum”, status was conferred in early 2019. The
Company continues to maintain the said certification
as our Diversion Rating at more than 90%. As per the
requirements on a year to year basis US-GBCl verifies
the data to confirm that the diversion rates are being
maintained at more than 90%. Further, more than 90%
of the waste generated during the manufacturing
process at the Company’s plants is being diverted to
recycling or co-processing. The Company has also
contracted with waste management Service Providers
responsible for collection, sorting, processing,
and recycling of an uncontaminated multi layered
packaging waste from the market. This is a part of the
Extended Producers Responsibility (EPR) under Plastic
Waste Management. This helps in diverting the post
consumer packaging waste towards recycling and co-
processing of the waste to avoid landfills.

Principle 3: Businesses should promote the well-
being of all employees.

Colgate’s commitment to caring for peopleis manifested in
the workplace through a variety of programs designed to
promote and reward individual and team achievement and
specifically in matters of employment:

It is the policy, practice and aim of Colgate to provide
employment opportunities to all qualified persons on an
equal basis. The Company does not discriminate against
any employee or applicant for employment on the basis of
race, religion, disability, ethnicity, marital status or any other
characteristic protected by law.

The Company does not employ / engage child labour.

It provides training, education and promotion opportunities
that permit development and career advancement to the
Company’s workforce.

It prohibits sexual harassment by any person in the
workplace or while conducting Company’s business.

It provides wellness programs for the employees.

Free health check-ups are arranged for the employees.

Please indicate the Total number of employees:

Total number of employees: 2,392
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Please indicate the Total number of employees
hired on temporary / contractuval / casval basis:

The total number of employees hired on temporary /
contractual / casual basis: 1457

Please indicate the Number of permanent women
employees:

Number of permanent women employees: 243

Please indicate the Number of permanent employees
with disabilities:

Number of permanent employees with disabilities: 3

Do you have an employee association that is
recognized by management?

There is one union/employee association recognized
by the management at Goa Factory.

What percentage of your permanent employees is
Members of this recognized employee association?

There are 2,392 permanent employees as of March
31, 2021. Of these, about 451 employees are a part
of the majority union at Goa Factory. Approximately
18.87% of the permanent employees are Members of
this union.

Please indicate the Number of complaints relating
to child labour, forced labour, involuntary labour,
sexual harassment in the last Financial Year and
pending, as at the end of the Financial Year.

The Company has not received any complaint
relating to child labour, involuntary labour and on
discriminatory employment during the Financial Year
2020-21.Further, during the Year, five complaints under
sexual harassmentwerereceived and investigated and
all the five complaints were resolved by the Internal
Complaints Committee.

What percentage of your under mentioned
employees were given safety & skill up- gradation
training in the last year?

e Permanent Employees:100%
e Permanent Women Employees: 100%
e Contractual Manpower:100%

e Employees with Disabilities : 100%

Principle 4: Businesses should respect the interests
of, and be responsive towards all stakeholders,
especially those who are disadvantaged, vulnerable
and marginalized.

1.

Has the Company mapped its internal and external
stakeholders?

Yes, the Company has mapped itsinternal and external
stakeholders.

Out of the above, has the Company identified
the disadvantaged, vulnerable and marginalized
stakeholders?

Yes, the Company has identified the disadvantaged,
vulnerable and marginalized stakeholders.

Are there any special initiatives taken by the
Company to engage with the disadvantaged,
vulnerable and marginalized stakeholders? If so,
provide details thereof, in about 50 words or so.

The company has partnered with various Not For
Profits Organisations through its initiatives to support
people/children from less privileged, marginalized
sections of communities. Some of these initiatives
include Keep India Smiling Foundational Scholarships
and mentorship program for the youth coming from
lowincome group families across India both from rural
and urban geographies, employability-linked Skill
Development program for youth, education program
for children from tribal communities and HIV infected/
affected children. Company has also partnered with
NGOs to support communities with access to water
and enhancing livelihoods and Women Empowerment
through water augmentation program in water
stressed regions of the country. A detailed note on
each program is given in the Annual CSR Report -
Annexure 2.

Company worked with various NGO partners to
extend support to the communities adversely hit
due to COVID-19 Pandemic in various geographies in
India including locations around our manufacturing
facilities. Since March 2020, the relief support
efforts on Ration Kits, Hygiene products for migrant
labor, daily wagers, and people from marginalized
communities. Additionally based on rapid need
assessment, a massive drive to make hand sanitization
reach Front line Health Care workers, COVID Warriors
in Government Hospitals, Municipal Corporations and
in Community was carried in many locations in various
states & UT.




Company has come forward during Natural calamities
and disasters and reached out to support people
who were adversely hitin a few locations. In the year
2019, Floods brought devastation in various parts of
the country. Odisha Cyclone support was extended
largely on availability of drinking water, providing
communities with basic household support, provision
of solar lamps and few shelter repair work. Based on
rapid need assessment, support is extended in the
form of immediate relief material, hygiene kits, dry
ration kits etc. Subsequent floods and devastation
in the states of Maharashtra, Karnataka, Bihar and
Madhya Pradesh were supported by the Company
in partnership with the Action Aid association. The
support was assessed on quick assessmentand was in
the form of relief materials like Dry Ration Kits, Hygiene
kits, Nutrition Kits for lactating mothers, Sanitary
napkins and other Household Goods for most affected
families in these locations. Rehabilitation support was
also extended to 626 families for shelter repair, helping
with education material for the children and livelihood
support of tricycles. Along with this, local business
teams have extended their support on availability of
oral care products through various local networks.

In the past, relief work in Tamil Nadu (2015) supported
women with disabilities through immediate support
and skill training. In 2018, rehabilitation interventions
forvulnerable communities were supported during the
Kerala Flood disaster in wards of Chengannur Block,
Alleppey district.

Principle 5: Businesses should respect and promote
human rights.

1.

Does the policy of the Company on human rights
cover only the Company or extend to the Group
/ Joint Ventures / Suppliers / Contractors / NGOs /
Others?

The policy for human rights forms part of the Third
Party Code of Conduct of the Company. The Third
Party Code of Conduct extends to the contract
manufacturers, suppliers and other third parties
associated with the Company.

Colgate strongly opposes the use of child labour,
forced or bonded labour, human exploitation, and all
other forms of unacceptable treatment of workers.

How many stakeholder complaints have been
received in the past Financial Year and what percent
was satisfactorily resolved by the management?

We have notreceived any complaints regardinghuman
rights in the past Financial Year.
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Principle 6: Business should respect, protect and
make efforts to restore the environment.

Does the policy related to Principle 6 cover only the
Company or extends to the Group / Joint Ventures /
Suppliers / Contractors / NGOs / others?

The policy extends to the major third parties associated
with the Company through the Third Party Code of
Conduct.

Does the Company have strategies / initiatives to
address global environmental issues such as climate
change, global warming, etc.? Y/N. If Yes, please
give hyperlink for webpage etc

Yes, the Company does have strategies/ initiatives to
address global environmental issues. The hyperlink
for the same is https://www.colgatepalmolive.co.in/
core-values/sustainability

Does the Company identify and assess potential
environmental risks? Y/N

Yes, the Company identifies and assesses potential
environmental risks through the Risk Management
Committee of the Company’s Board of Directors.

Does the Company have any project related to
Clean Development Mechanism? If so, provide
details thereof, in about 50 words or so. Also, if Yes,
whether any environmental compliance report is
filed?

At present, the Company does not have a project
related to Clean Development Mechanism.

Has the Company undertaken any other initiatives
on - clean technology, energy efficiency, renewable
energy, etc. Y / N. If Yes, please give hyperlink for
web page etc.

For details kindly refer the Annexure 3 of the Board’s
Report for Financial Year 2020-21i.e. Conservation of
Energy, Technology Absorption and Foreign Exchange
Earnings & Outgo.

Are the Emissions / Waste generated by the
Company within the permissible limits given by
CPCB/ SPCB for the Financial Year being reported?

Yes, the Emissions / Waste generated by all the
manufacturing sites of the Company are within
the permissible limits given by the Central Pollution
Control Board / State Pollution Control Board for the
Financial Year 2020-21.

©)
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Number of show cause / legal notices received
from CPCB / SPCB which are pending (i.e.
not resolved to satisfaction) as on end of
Financial Year.

We have not received any show cause notice to any
of the sites from CPCB / SPCB in the Financial Year
2020-21.

Principle 7: Businesses, when engaged in influencing
public and regulatory policy, should doso ina
responsible manner.

1.

Isyourcompanyamemberof any tradeand chamber
or association? If Yes, Name only those major ones
that your business deals with:

The Company is associated / is a member of the
following Associations:

a) The Advertising Standards Council of India - ASCI
b) Indian Beauty & Hygiene Association - IBHA

c) The Associated Chambers of Commerce and
Industry of India - ASSOCHAM

d) American Chamber of Commerce in India
- AMCHAM

e) Confederation of Indian Industry - Cll WESTERN
REGION

f)  Federation of Indian Chambers of Commerce and
Industry - FICCI

g) Bombay Chamber of Commerce and Industry
- BCCI

h) Ayurvedic Drug Manufacturer’s Association
- ADMA

Have you advocated / lobbied through above
associations for the advancement or improvement
of public good? Yes / No; if Yes, specify the broad
areas (drop box: Governance and Administration,
Economic Reforms, Inclusive Development Policies,
Energy Security, Water, Food Security, Sustainable
Business Principles, Others).

Through the membership of trade and industry
associations, the Company has represented for
development of regulations for better governance and
economic reforms.

Principle 8: Businesses should support inclusive
growth and equitable development.

1.

Does the Company have specified programmes /
initiatives / projects in pursuit of the policy related
to Principle 8? If Yes, details thereof

Yes, the Company has programmes / initiatives /
projects in pursuit of the policy related to Principle 8.

Pleasereferto Annual CSR Reportin Annexure 2 to the
Annual Report for Financial Year 2020-21.

Are the programmes / projects undertaken through
in-house team / own foundation / external NGO /
government structures / any other organization?

The Company has dedicated function & team
which engages with various registered non-profit
Organizations/ Trusts / Societies that support
the aforesaid programs and also engages social
enterprises to support building capabilities such
as NGO - Water for People India Trust, which works
towards water availability, accessibility, quality of
water, education on hygiene and conservation of
water through WASH and Sustainability aspects. The
Program with NGO NTP+ supports the education,
nutrition and overall personality grooming of the
children infected/affected with HIV. NGO SEEDS with
their implementation partner helps in empowerment
of theless privileged and marginalized youth through
employability linked skill development program.

Our association with NGO Seva Mandir has supported
programs in various domains like education for
children, Water augmentation for Livelihoods and
women empowerment in the tribal and rural areas.
Colgate supports NGO Pratham for their initiative
“Read India” to support the cause of education. Our
Program with NGO Action Aid aims to bring a positive
impact in the lives of the children, by empowering
them with computerliteracy and communication skills.
In line with our philosophy of everyone deserves a
future to smile about, in 2019, Colgate India launched
a Pan India Scholarship Program, ‘Keep India Smiling
Foundational Scholarship and Mentorship’ program,
which provides financial support and mentorship to
deserving and aspiring candidates coming from less
privileged families / low income group families. The
program has been launched in partnership with NGO
Shikshadaan and tech implementation support from
Buddy4Study. The Company through an agency and
its direct resources implements Bright Smiles, Bright
Futures™ to help preventive oral health & hygiene
awareness and right brushing techniques for children
predominantly in rural and municipality schools in
various parts of the country. In 2020 due to COVID
pandemic, company resources worked with agility
and developed an effective e-BSBF program to reach
to children and also engage with parents to reinforce
right oral health techniques.

Have you done any impact assessment of your
initiative?

We conductimpact evaluation along with NGOs/Trusts
based impact metrics and goals. There is a process

of monitoring mechanisms and reviewing impact
indicators w.r.t. each program and initiative.




4. What is your Company’s direct contribution to
community development projects - Amount in * and
the details of the projects undertaken?

The details of the community development programs/
projects and CSR expenditure are available in the
Annual CSR Report under Annexure 2 to the Board’s
Report for Financial Year 2020-21.

5. Have you taken steps to ensure that this community
development initiative is successfully adopted by
the community? Please explain in 50 words, or so.

The program design for any new program is based
on need assessment from various stakeholders and
engaging them for voicing their opinions. Overall
programs are designed with contextualization of
geographicaland socio culturalunderstanding.Various
collaborations at local level, inclusions and behavior
change communications are adapted in the program.
For the large programs, efforts are made on capacity
building for institutionalization of the program, at the
same time addressing systemic challenges, if any.

The monitoring continues to get reduced as the
community starts taking ownership of the program,
which helps a sustainable solution approach forlonger
run and helps scaling the program in additional villages
or for additional communities. More details about each
program is available in the Annual CSR Report under
Annexure 2 to the Board’s Report for financial year
2020-21.

Principle 9: Businesses should engage with and
provide value to their customers and consumersina
responsible manner.

Since the Company’s business is consumer products, our
success depends upon consumer satisfaction, trust and
goodwill through continuous supply of quality products
to them. When a consumer expresses dissatisfaction, we
address the problem promptly, courteously and fairly,
and make every responsible effort to sustain or regain
the consumers’ goodwill and brand loyalty. The Company
believes that the consumer opinions, concerns and inquiries
communicated to the Company regarding its products are
important sources of information. To further strengthenits
customer care system, the Company has set up a call centre
at Mumbai by partnering with Tele performance Global
Services Pvt Limited, which acts as a contact centre for our
consumers, providing inbound and outbound customer
care support. The Company understands consumer needs
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and delivers world-class products that cater to the evolving
needs of consumers. The Company has fair, equitable and
transparent terms for all its customers and consumers.

1. Whatpercentage of customer complaints / consumer
cases is pending as on the end of Financial Year:

AsonMarch 31,2021, a total of 7 consumer cases were
pending before various consumer courts. All these
cases are sub-judice.

2. Does the Company display product information on
the product label, over and above what is mandated
asperlocallaws? Yes/No/N.A./ Remarks (additional
information).

Yes, the Company displays product information on the
product label, over and above what is mandated as
per local laws. A few examples are the efficacy of the
product, the technology used in the product and the
consumer benefits attributed to the product.

3. Is there any case filed by any stakeholder against
the Company regarding unfair trade practices,
irresponsible advertising and / or anti-competitive
behaviour during the last five years and pending
as on end of Financial Year? If so, provide details
thereof, in about 50 words or so.

Apart from the routine consumer cases mentioned
above, there are no pending cases against the
Company regarding unfair trade practices or anti-
competitive behaviour. The Company had received in
the normal course, some complaints with respect to
its online/TVC commercials through the Advertising
Standards Council of India (ASCI). All these routine
complaints have been resolved satisfactorily.

4. Did your Company carry out any consumer survey /

consumer satisfaction trends?

Yes, the Company regularly conducts consumer
surveys and monitors consumer satisfaction trends.

On behalf of the Board.

R.Raghavan M.S. Jacob
Managing Director Whole-time Director
Place: Mumbai & CFO

Date: May 17, 2021 (DIN:08511606)  (DIN:07645510)
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