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Announcement of Results for the Quarter and Full Year Ended March 31,
2024

Q4 FY24 Domestic Net Sales Growth @ 10.7%; NPAT growth of 20.1%
FY24 Domestic Net Sales Growth @ 9.5% ; NPAT growth of 26.4%

● Consistent growth momentum and robust profitability
● Brand investments increased by 20% in FY24
● Mission to drive better Oral health on track with ‘#BrushTonight’ campaign
● Second Interim Dividend per share of Rs. 26/- and One time special interim dividend of Rs.

10/- for FY24

Mumbai, 14 May 2024: Colgate-Palmolive (India) Limited announced its financial results for the
fourth quarter and Financial Year ended March 31, 2024.

Q4 FY24 Highlights

Net Sales: Colgate-Palmolive (India) Limited delivered a 10.4% year-on-year topline growth for the
quarter ended March 31, 2024. Net Sales increased to Rs. 1,480.7 crore from Rs. 1,341.7 Crore.
Domestic growth reported at 10.7% for the quarter. The Company maintained sequential growth
momentum in Q4 FY24 on the back of strong performance in Toothpaste. Rural markets continued
to exhibit positive signs of demand recovery, growing ahead of Urban.

Profitability: Net Profit after tax increased to Rs. 379.8 crore from Rs. 316.2 crore, a growth of
20.1% for the quarter. The Company continued to invest in brand building with an increase in
advertising spend by 18% in the current quarter as compared to the previous year quarter.

FY24 Highlights

Net Sales: For the full year ended March 31, 2024, Net sales grew by 8.8% to Rs. 5,644.2 crore
from Rs. 5,187.9 crore, a year ago. Led by double digit growth in the toothpaste category, the
Company delivered domestic growth of 9.5%. Robust performance in FY24 was achieved through a
successful execution of our strategic objectives, namely - growth acceleration in core portfolio,
premiumisation through science based innovation, driving category growth in Toothbrush and
building Personal care category.



Profitability: Topline growth was accompanied by a gross margin expansion of ~400 bps led by
productivity linked savings and “Funding-the-Growth” initiatives. This enabled the Company to
invest in science-led superior product enhancement and brand building activities. Net profit after tax
for the full year grew by 26.4% year-on-year to Rs. 1,323.7 Crore from Rs. 1,047.1 Crore in the
previous year.

Prabha Narasimhan, Managing Director & CEO of Colgate-Palmolive (India) Limited, said,
“At the end of the last quarter of FY 24 we are pleased with the all-round progress we have made
on our strategic priorities. We have doubled down on driving our mission of better oral health for
everyone in India with renewed focus on Brushing at Night, including an innovative, communication
tie up with IPL and further expanded our flagship in school Oral Health programme - Colgate
Bright Smiles, Bright Futures® which reached 5.2 Mn Children in the year. We have also
continued to invest in superior, science backed oral care formulations, upgrading the product &
packaging quality of 100% of our core portfolio.

In this quarter, our strong results of 10% top line growth and 20% profit growth have come on the
back of continued commitment to strategic priorities. We have relaunched Colgate Active Salt with a
more potent and efficacious formula and made our global no. 1 toothpaste Colgate Total available in
an accessible 80g pack. This builds on the launch of Colgate Total Sensitive in the prior quarter and
more variants from the global portfolio will follow in subsequent quarters. We also launched exotic,
new variants in the Palmolive body wash portfolio with unique fragrances. From a geography lens,
our rural business has grown faster than urban and we continue to see strong performance in
Modern Trade and ECommerce platforms. Margin delivery has been driven by continued great
execution on our world class Funding The Growth program and gains are consistently being
reinvested to grow the business.

In the coming year, we are optimistic seeing the market recovery, the continued strengthening of our
very strong brand and a robust innovation pipeline, starting with a first of its kind Tooth Whitening
Booster under the Visible White Range.

We stay committed to our mission of improving oral health in India, delivering competitive growth
and strong bottom line performance”

DIVIDEND

The Board declared a Second Interim Dividend of Rs. 26/- per share of Re 1 each (face value). In
addition the Board has also declared a one time special interim dividend of Rs 10 /- per share in
view of the excellent performance of the Company for the Financial Year 2023-24. The dividend
payout to the shareholders will be Rs. 979.2 Crore and will be paid on or after June 7, 2024 to those
shareholders whose names are on the Register of Members of the Company as on May 23, 2024.
The Total Dividend would be Rs. 58/- per share for the year 2023-24.

ABOUT COLGATE-PALMOLIVE (INDIA) LIMITED



Colgate-Palmolive is a caring, innovative growth company that is reimagining a healthier future for
all people, and the planet. Colgate-Palmolive (India) Limited is the market leader in Oral Care in the
country, committed to delivering sustainable, profitable growth for its shareholders, while fostering
an inclusive workplace for its people. With a primary focus on Oral Care & Personal Care in the
Indian market, the company is recognized for its leadership and innovative efforts in advancing
sustainability and community well-being.Among its recent accomplishments, the company has
made significant strides in reducing plastic waste and promoting recyclability, conserving water and
energy, not only at its manufacturing facilities, but also in the communities they serve. The company
is also engaging with children to impart good oral health practices through its Colgate Bright
Smiles, Bright Futures® program.

For more information about Colgate’s global business and how it is building a future to smile about,
visit: https://www.colgateinvestors.co.in/

https://www.colgateinvestors.co.in/

